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STALKING:

KNOW IT. NAME IT. STOP IT.

We've all heard people jokingly

say “Are you my stalker?”, “I'm only
Facebook stalking them”, “Some call
it stalking. I call it love”. These jokes
claim stalking is fun, romantic, and
not a problem; even that someone
would be lucky to be stalked be-
cause they are receiving attention.
While these phrases might appear
harmless in nature, they normalize
stalking and minimize the serious-
ness of this behavior. In reality,
stalking affects over 7 million peo-
ple every year in the United States.
That's roughly 12 people per mi-
nute and 744 people in an hour.

These romanticized portrayals of
stalking not only normalize this
behavior but also minimize conver-
sations around stalking. Many peo-
ple, then, do not know what stalk-
ing looks like. In general, stalking is
most often completed by someone
the victim knows such as a current
or former partner or acquaintance.
Stalking may include physically
watching someone, making un-
wanted phone calls, leaving un-
wanted messages or gifts (whether
at home or in that person’s locker),
showing up everywhere the victim
is, and knowing other details of the
victim'’s life such as who they talk to
and where they go.

While many survivors experi-
ence these aspects, there are some
generational differences between
teens and adults. Teens may not
recognize stalking behavior as
stalking but may view it as some-
one having a crush on them or as

flattery. Teens experience stalking via
dating applications, Facebook, or oth-
er technology more often than adults.
Adults may view stalking as a more
stereotypical example than a teen,
such as a man watching a beautiful
woman from afar. Adults may even
view teen behavior as “cute” or crush-
like, minimizing the seriousness of the
action.

These actions, whether towards a
teen or adult, would not seem fright-
ening if they were singular events. The
key with stalking, however, is that
these events occur over and over
again, which makes these acts espe-
cially frightening and controlling. The
victim’s sense of privacy and safety is
severely disrupted. It then becomes
very hard to report or tell a parent
what they are experiencing, especially
if the matter is taken lightly and con-
versations are not being had.

The question now becomes: “Where
do we begin?” The first step is to edu-
cate ourselves on stalking in general,
but also how it affects specific groups
of people, such as teens. Then we need
to start talking about stalking in a
more serious manner and not brush it
aside because it makes us uncomforta-
ble. Once we can talk about this topic
within our families and circle of
friends, we can then begin to have
these conversations within our com-
munities. Creating these small chang-
es can have a lasting impact on how
stalking is perceived and handled.

~Cara & Mattie
Domestic Violence Advocates

What is Stalking?

Stalking is a pattern of behavior directed
at a specific person that would cause a
reasonable person to feel fear. Here are
some facts about stalking:

e  The majority of stalking victims are
stalked by someone they know.

e 61% of female victims and 44% of
male victims of stalking are stalked
by a current or former intimate
partner.

e 25% of female victims and 32% of
male victims are stalked by an
acquaintance.

e 76% of intimate partner femicide
victims have been stalked by their
intimate partner.

®  54% of femicide victims reported
stalking to police before they were
killed by their stalkers.

e 2/3 of stalkers pursue their victims
at least once per week, many daily,
using more than one method.

e  Weapons are used to harm or
threaten victims in 1 out of 5 cases.

e The prevalence of anxiety, insom-
nia, social dysfunction, and severe
depression is much higher among
stalking victims than the general
population, especially if the stalk-
ing involves being followed or
having one’s property destroyed.

e 3/4 of women who experience
stalking also experienced interper-
sonal violence.

e  Most stalking victims are between
the ages of 18-24.

o Stalking often intersects with other
criminal behavior such as property
damage, physical violence, attack-
ing pets, and identity theft.

IT’S NOT A JOKE.
IT’S NOT ROMANTIC.
IT’S NOT OK.

STOP srALKING
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Family Support Center

Meet Shannon, our Family 5upp0r'1:
and Resource Coordinator!

As the Family Support and Resource
Coordinator, my job allows me to practice
my Social Worker skills on all levels in-
cluding micro, mezzo and macro. My
position is very unique in that I am an
employee of the Family Support Center,
but I primarily work in three of the ele-
mentary schools at the Chippewa Falls
Area Unified School District. I have
scheduled time at Parkview, Halmstad
and Southview Elementary, but I take
referrals from all of the schools within the
school district. The position is designed
to help students reach their academic,
social and emotional potential by provid-
ing support services to parents, children
and school staff. I serve as a liaison be-
tween school, home and community agen-
cies.

Entering my 6th school year at the
schools has me looking back to the first 5
years of my employment. I make refer-
rals for families in need and help with
those connections. I have the opportunity
to work with families experiencing crisis,
domestic violence and homelessness and
with children who are in foster care, who
have academic or social/emotional needs,
who have medical needs and who are
truant. Many families are in need of the
basic necessities so informing them of
food, clothing, and other free community
services is very important, too.

Community involvement increases my
awareness of available resources and rela-
tionships with various organizations. |
coordinate the Weekend Kids’ Meals pro-
gram at the three schools, the Community
Networking Breakfast every fall, and the
holiday giving programs. The community
networking meetings that I attend include
Drug Endangered Children, Multi-
disciplinary Team, Infant Mental Health
and the Western Region Recovery and
Wellness Consortium Core Services Co-

ordinating Committee. As a participant
on a subcommittee on the Infant Mental
Health team, we were able to start a pro-
gram called First Connections. River
Source Family Center’s Parent Educators
connect with parents and their new baby
at the hospital. During the visit, they
provide the new family with support,
information, and referrals to community
resources and services. This program is a
collaboration between River Source Fam-
ily Center and St. Joseph’s Birthing Cen-
ter.

The Chippewa Falls Area Unified School
District embraces the Positive Behavioral
Interventions and Supports (PBIS) frame-
work. PBIS is a proactive approach to
establishing the behavioral supports
needed for all students in a school to
achieve social, emotional and academic
success. The primary prevention is
aimed at all students and is presented in
school/classroom wide systems. The
secondary prevention is targeted at spe-
cialized groups and is for students with at
-risk behavior. The tertiary prevention is
specialized, individualized and is for stu-
dents with high-risk. The tertiary preven-
tion is called Wraparound. Wraparound
is a process for children and their families
with complex needs. It is defined by 10
principles, implemented in four phases
and builds self-efficacy. Two years ago,
Halmstad Elementary was one of the few
schools picked in the area to learn about
the process and be trained to facilitate
Wraparound teams in the school. Tam a
co-facilitator of Wraparound at Halmstad
and am going through the process with
Southview Elementary school. Current-
ly, I have one active team at Halmstad.
Please go to:
www.wisconsinpbisnetwork.org for more
information about PBIS.

-Shannon
Family Support and Resource Coordinator
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Walk A Mile-Chippewa Valley

O ur third-annual Walk A Mile-
Chippewa Valley event took place on
October 23rd and was a great success! In
fact, this was our best-attended event to
date! Well over 200 participants “walked
amile” in solidarity, and were active
agents in protesting violence against
women, men, and children. All proceeds
from the event went towards local anti-
violence agencies; Family Support Cen-
ter, Bolton Refuge House, and The
Bridge To Hope. This event was present-
ed by these agencies in conjunction with
the UWEC Women’s and LGBTQ Re-
source Center.

At this event, participants literally
“walked a mile” in Carson Park. Some
participants chose to “walk a mile” in
high-heeled women’s shoes, which had
been collected by the three Goodwill
stores in the Chippewa Valley through-
out the year. Along the path for the walk,
there were both informational and inspi-
rational signs. New to the event this year
were signs honoring the 58 individuals
who lost their lives in 2015 due to do-
mestic violence. The names, ages, and
counties where the victims were killed
were included on the signs. Sigma Sigma

Sigma was instrumental in placing signs
along the walking route.

After the walk, raffles continued the
community support for this event. A
cookout and snacks were prepared and
sold by Delta Tau Delta- Iota Phi, made
possible with food donations from Indi-
anhead Food Distribution, Premium Wa-
ter, Micon Cinemas, Club’s Choice, The
Goat Coffee House, and American Ice
Company. “Sprinkles”, the Dunkin’ Do-
nuts mascot, surprised participants by
walking along the route, and providing
free donuts and hot drinks for sustenance
prior to walking.

Participants were invited to add their
names to the banner and to indicate the
reasons that they were “walking a mile.”
A photo booth and props, donated by
Goodwill NCW, added to the event and
memory-making. Exceptional Athletics
performed a routine for walkers as the
one-mile walk was wrapping up. Fran
and Graham from Jarvar’s Photos cap-
tured the event.

K THE SILENCE

B el END THE VIOLENCE

,% WALK A mT @ ‘~;~"

Another new aspect this year was “team

themes” in which participants could pre
-register as part of a team. Three teams
won prizes this year, including a wine
tasting, bowling party, and pizza party!
This event would not have been possi-
ble without the generous donations from
our community. Mason Companies Inc.
and Scheels sponsored the event at a
stiletto level, both Mayo Clinic Health
Systems and Sacred Heart Hospital
sponsored at a pumps level, Marshfield
Clinic- Chippewa Center sponsored at a
kitten heel level, and Prevea Health at a
sneakers level.

Donations for raffle prizes came from
the following generous community
members and organizations: Mancinos,
Tangled Up In Hue, Spectrum, Acoustic
Café in both Eau Claire and Me-
nomonie, Chippewa Valley Theater
Guild, Garage Salon, Pizza del Re,
Shades of You, Bill’s Sport Shop,
Brown Barn, Coldstone Creamery,
Brenda Johnson/Young Living Oils,
Cottage Winery and Vineyard, Jenni
Berg/Sweet Angel Baby Cakes, Wood-
man’s, Midwest Dental, Stanley Correc-
tional Institution, Lacy Klock/ Mary
Kay, Caryn Hoepner/Motives Cosmet-
ics, Kira Blake/Wines for Humanity,
Denise Kettering/Norwex, Debbie Mil-
ler/Pampered Chef, Lori Travis/
Scentcy, Dairy Queen (Menomonie),
Log Jam, Sherrie Dachel, Houligans
Steakhouse, Miracle League, The Styl-
ing Post, Eevy Ivy Over, Bye The Wil-
low, Laskers Jewelers, Eau Claire Ex-
press, Singha Thai, Children’s Museum

e

of Eau Claire, Eau Claire Regional Arts
Center; Eau Claire Children’s Theater, A
Cut Above, TGI Fridays, Buffalo Wild
Wings, Cristin Colvin/ Jamberry, Star-
bucks, Toppers, Ashley Melland,/
LuLaRoe, Chippewa Candy Shop, Old
Country Buffet, Red Lobster, Brent
Douglas, The Fill Inn Station, Metropolis
Resort, One Out of One, Milwaukee
Bucks, Menomonie Market, Texas Road-
house, The Bridge to Hope, Dunkin’
Donuts, The Local Store, Starrs Sisters,
Anni’s Attic, Carmike Cinemas, Cancun,
Burrachos, Cheers Pablo, Pizza Hut,
Target, Revay Henneman, Wagner’s
Lanes, and a number of anonymous
donors.

Additionally, the committee was instru-
mental in making this event a success.
Many, many thanks to Jeni, Mattie, Cara,
and Lori from Family Support Center,
Tanya from Bolton Refuge House, Chloe
and Angie from The Bridge To Hope,
Chris from UWEC’s Women and
LGBTQ Resource Center, Kira from
Goodwill NCW, and Anna, friend and
supporter. The many volunteers at the
event helped everything run smoothly,
and it was an inspirational event for all!
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The following individuals and business generously donated items for
our clients and agency.
Chippewa Valley Correctional Treatment Facility -thank you for donating all of
the wonderful items for our Giving Tree.
Patrick McGuire and Jeanne Fox -thank you for sponsoring a family whose life
has been impacted by violence.
Barb Buker -thank you for warming the hearts and hands of so many individuals
this holiday season with your beautiful knitted scarves, hats, mittens and blan-
kets.
Dolores and the Longview HCE -Thank you for all of the thoughtful items for our
clients.
Ojibwa Golf & Bowl -Thank you for donating proceeds from your annual Night
Golf Fundraiser to River Source Family Center!
First Presbyterian Church and Cray Cares -Thank you for your generous mone-
tary donations.
Thank you to those of you, both named and unnamed, who have donated
items for our clients. We appreciate your generosity and continued support!
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Coming

Parent Café!

With a little help
you, too, can make
a difference!

We are in need of the following items for client use.
Please drop off items at Family Support Center.

e  Gas gift cards e 33 gallon garbage bags e  Young Girls Underwear
e Grocery gift cards Dish soap (new)
e  School supplies e Large latex-free plastc  ®  Sweat Pants
e  Facial tissue gloves e Dixie cups
e Diapers-size 1-5 e Tampons e New coloring books &
e  Wipes e (Cleaning disinfecting Cr:?yons
e Toilet paper wipes e Juice
. e  Hand sanitizer e  Snacks
e  Fabric sheets
e  Paper towels * Baby socks e Paper plates

Ri ver

of fering a new
Par e n tisaeefing program
that offers a shared meal at the
family table, parent/child activities,
parenting discussions on topics of
interest, and free child care! These
one-evening classes will be offered
mFebruary, Maratc
River Source Family Center.
Enjoy an evening with your family,
connecting with other parents and
children in your community, sharing
a meal and creating memories.
This program is free of charge, but
registration is required as space is
limited!
Pleasecall7 1-62-D8 41 f o
i nformation an

for these nights out in
our community. m@
g * Children's
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